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 Publicity Tools: How to Send a Press Release

Sending a press release to local media is a simple and effective way to publicize your J-Serve project.  Here are a few pointers on sending an effective press release to media outlets in your community.

Do your research.  Research newspapers, radio stations, TV stations, or other news outlets in your community who would be interested in reporting on a community service event. 

Talk to the right reporter.  Find out who reports on community events, religion, or service, and send your press release to that person directly.

E-mail and fax your press release.  Different reporters prefer different methods of receiving releases.  To be safe, send a release via e-mail and fax.

Send the press release in the body of the e-mail, not as an attachment.  The news reporters receive press releases all the time.  They are more likely to spend the time reading your press release if it is easy for them to access.

Modify the press release that we provide you.  Your press release does not have to be fancy.  You can modify the press release that we have included on the enclosed CD by simply changing the highlighted text to apply to your community.

Include quotes from teens.  Stories with a lot of quotes from teens who are connected to your project are more interesting to read.

The more you talk about local teens, the better.  Local media sources want to talk about local events and people.  The more you focus on the local teens involved in your project, the better the chances of getting your story published.

Follow up.  Reporters are more likely to publish your story if you follow up with them and ask them to take a second look at it.

If you want press to be present at your project, it is best to send out a press release 3 weeks before, one week before and the day before it happens.  You want to make sure to give the reporters plenty of time to put your project on their calendar, and that you remind them as the date gets closer.

