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Publicity Ideas
Register your project at www.jserve.org so we can help you spread the word. Media looking to cover J-Serve will check this website, so it’s important to have your project listed. 

Contact newspaper editors in your area. Alert them to the volunteer project you are organizing in their community with a press release. Emphasize different aspects of your project, depending on the target paper. 

Develop a media contact list. Include Jewish, local, and regional papers; reporters, editors and photo editors; local TV and radio services. 

Distribute a press release. Have a final version prepared a week or two in advance that clearly conveys the who, what, when, where, why and how of your activity. See sample press release on the included CD.

Develop a public service announcement. Radio PSAs, which run at no cost to the sponsor, can be a good way to recruit volunteers. Be sure to factor in enough lead time (at least two weeks before) to air your PSA. Send them to the public service director at the local radio stations. 

Work the phones. Follow up press releases and PSAs with calls to reinforce your announcement and answer questions. Invite the media to your event and point out times when cameras would be appropriate. 

Get a local celebrity involved. It’s best to recruit someone who has an affinity for your particular cause. If it’s a media personality, ask him or her to do a ‘live remote’ from your project. 

Come up with a headline-making cause. Enlist the whole town to clean every local school or rebuild a community center. The more people involved, the more newsworthy the project becomes.

Get the government involved. Invite municipal, state and federal representatives to participate or speak at J-Serve. 
Contact local businesses and synagogues. If they own a marquee sign, ask them to display a J-Serve message encouraging participation.

Make it personal. Reporters need to tell stories. Emphasize the human-interest aspect of your project. Instead of saying, “We’re having a coat drive,” talk about someone who will be helped or tell a moving story about why a volunteer decided to get involved. Make sure you have articulate representatives who are comfortable with being interviewed by the media. 

Contact teen groups in the area. Ask for their involvement in the project and request a representative on a teen planning committee. Offer to speak at their meetings to promote participation in J-Serve. 

Make it visual. One strong image can make the media feel your story is worth covering. 
Choose a project that’s worth talking about. If a food bank is on the verge of closure, your efforts to restock it are news. 

Capitalize on J-Serve: a national event. Emphasize the fact that your volunteers are among 10,000 participants in J-Serve and millions of participants in Global Youth Service Day. 

Find a project with lasting impact. Update the media on the progress or status of the project periodically. Show the human side of your hard work and progress. 

Piggyback on existing events. If teens are already gathering for a convention, retreat or other activity, work a
 J-Serve project into the itinerary. This will ensure that teens are not left out of the national day of service. 

Use non-media outlets. Supply stores with J-Serve flyers to hang in their windows.
Adapted from USA Today’s Make a Difference Day materials.
